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SEO Checklist for Small Business - A Simple 
Guide to Boost Your Search Visibility 

 

Introduction: 

Search Engine Optimization (SEO) can feel complex, but it doesn't have to be. This 
checklist provides essential, easy-to-implement SEO steps that small businesses can 
use to improve their online visibility and attract more customers. 

SEO Checklist for Small Business: 

1. Keyword Research: 

◦ What it is: Identifying the terms and phrases your target audience uses to 
find your products or services. 

◦ Why it matters: Using the right keywords will improve your chances of 
showing up in search results. 

◦ How to do it: 

▪ Brainstorm relevant keywords and phrases that clients might use 
when looking for you. 

▪ Use keyword research tools (like Google Keyword Planner, 
SEMrush, or Ahrefs) to find high-volume, relevant keywords. 

▪ Focus on long-tail keywords (longer, more specific phrases) for 
better targeting. 

2. On-Page Optimization (Titles & Descriptions): 

◦ What it is: Optimizing elements on your website pages to improve search 
visibility and user experience. 
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◦ Why it matters: Helps search engines understand what your pages are 
about and improve your ranking for relevant keywords. 

◦ How to do it: 

▪ Write unique, keyword-rich title tags for each page. 

▪ Use meta descriptions that accurately describe the page content. 

▪ Use headings (H1, H2, etc.) to organize content and include 
relevant keywords. 

▪ Include keywords in the body of your copy without keyword stuffing. 

3. Link Building Basics: 

◦ What it is: Earning links to your website from other reputable sources. 

◦ Why it matters: Links from other websites act as "votes of confidence" for 
search engines, and increase your online credibility. 

◦ How to do it: 

▪ Create high-quality content that other sites will want to link to. 

▪ Reach out to other businesses or websites for a link exchange. 

▪ Participate in industry forums, groups and directories. 

▪ Get links from local businesses and relevant directories. 

4. Local SEO: 

◦ What it is: Optimizing your website to attract local customers. 

◦ Why it matters: If you serve local customers, local SEO is essential for 
showing up in relevant searches. 

◦ How to do it: 

▪ Claim and optimize your Google Business Profile page. 

▪ Ensure your business name, address, and phone number is 
consistent everywhere online. 

▪ Get listed in local directories to boost your visibility. 

▪ Encourage customers to leave reviews on your Google profile. 
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5. Content Optimization: 

◦ What it is: Creating high-quality, relevant content that is designed to 
attract and engage your target audience. 

◦ Why it matters: Search engines love high-quality content that aligns with 
the needs and intent of their users. 

◦ How to do it: 

▪ Create blog posts and articles that answer common questions or 
address customer needs. 

▪ Use relevant keywords in your content, without stuffing. 

▪ Use images, videos, and other media to make content engaging. 

▪ Update your content regularly to keep it relevant and accurate. 

Why These SEO Steps are Valuable: 

• Increased Website Traffic: More visibility in search engines leads to more 
website traffic. 

• Brand Awareness: More visibility to clients will lead to better brand awareness. 

• Higher Quality Leads: Target the right people by using the right keywords. 

• Competitive Advantage: Outrank your competitors and make your website 
more visible. 
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Need help with your SEO? 
Contact us for a free SEO consultation! 

https://g.page/r/CQJ9ex0Tmd6JEAI/review
http://www.linkedin.com/in/hiremarkmedeiros/
https://www.slocumstudio.com/
https://www.markmedeirosphotography.com/

